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Local Tibetan Guide Aluo 
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Aluo’s SM posts 
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The Known China 
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85% of Foreign Traveler Nights Spent in 
20% of China’s Land Mass 

���Guilin is located in Guangxi province; Chongqing is the departure point for  Yangtze River Cruises; and Xian’s famed Terracotta warriors are in 
Shaanxi Province. Source:China Statistics Yearbook, Jan – Dec 2005 

Coastal and heavily tourist-frequented provinces / municipals 
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Photo by the Opposite House Hotel, Beijing 



Dominant Travelers 
Experience  



HOW WE INNOVATE 

Travelers want Experience not another 
Tourist site 



HOW WE INNOVATE 

Participate!  



HOW WE INNOVATE 

Sharpen Focus on Learning 



HOW WE INNOVATE 

They want to get out of the bus 



HOW WE INNOVATE 

They want skip the trinket shops and 
tourist restaurants 



HOW WE INNOVATE 

WildChina screens, trains 
and pays our Guides 

“We got along so well with our 
guide.  He was amazing.  He was so 
flexible and tailored the days to 
meet our interests and needs…We 
felt very well taken care of.” 
 
– Mary D., WildChina traveler 



HOW WE INNOVATE 

For WOW services, clients will pay 
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National Geographic 
“Best Travel Company 

on Earth”  
for China 

 
 

Condé Nast Traveler  
Top Travel Specialist 

 
 

Travel + Leisure  
A-List Travel Agent 
Trips of a Lifetime 

Become a catalyst 
for change 

HOW TO INFLUENCE 
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Unstoppable Rise of 
Chinese Travelers 

Source: The Telegraph 



The Progression of Economic Value 

Source: Harvard Business Review 
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Must have China 
Experience 

Image Source: Internet 
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Must have China Experience 

Image Source: Internet 
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Designer Lodges Abundant 

Image Source: Alila Yangshuo 
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Challenges for non-CN Speakers 

—  Innovation largely caters to Chinese travelers, little available to non-speakers 

— Train system remains daunting 

— Wechat pay requires Chinese bank Cards 



Benefits to Rural China 

—  The call for “conservation” is beginning 

— Technology equalizes access to market 

— More opportunity for entrepreneurship 

— More opportunity for innovation 



Thank you! Visit us on www.wildchina.com 


